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SB firms launch hotel building spree in state

By Elijah Brumback
Staff Whiter

Two Santa Barbara firms are backing a 30-
year veteran of the hospitality development
market and his plans to build out hotels along
the California coast, with the first test project
taking shape in Pismo Beach.

“We’re working on several other opportuni-

ties and actively looking for properties within
our focus,” said Dana Severy, president of Post-
card Properties, which is working with Somera
Capital Management on hotels in Pismo Beach
and Avila Beach. “We're targeting proven resort
locations with a drive-to relationship to the Bay
Area or Southern California.”

Napa Valley, Sonoma, Lake Tahoe and the
Eastern Sierra region of the state are among the

Channeling

By Marlize van Romburgh
Staff Writer

With the state of California’s higher edu-
cation budget in disarray, CSU Channel Is-
lands President Richard Rush has turned to
the private sector to complete the dream of a
four-year public university to serve Ventura
County.

CSU Channel Island President Richard Rush stands near construction of a new chemistry
lab building on the campus. CSUCI has embarked on a $600 million campus buildout.

HIGHER ED: CSUCI embarks on $600M build-out
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a bold idea

The university is embarking on a
$600 million build-out of the Camarillo
campus over he next decade, with much of
the funding coming from on-campus hous-
ing. CSUCI 2025, as the plan is named, calls
for the university to triple its full-time enroll-
ment to 15,000 students.

see CSUCI on page 194

other areas where the firms are looking to build
out Severy’s hospitality development model.
Destination ~ properties are  popular
investments as the tourism and wine industries
fuel developer confidence, according to
Chris Richardson, managing partner of San
Luis Obispo-based Richardson Properties.

see HOTELS on page 184

Startup hopes
to bring meals
to your door

By Austen Hufford
Special to the Business Times

Today anyone can order a taxi, rent a movie
online or set up a date with a few swipes on a
phone, yet nearly all food is still bought at gro-
cery stores or eaten in restaurants. Michael Lip-
pold and his Ventura-based startup FreshRealm
want to change that.

FreshRealm is betting millions of dollars on
a revolutionary concept: A backend service for
businesses that enables customers to get fresh
food sent directly to their homes. Combined
with a reusable container that can be filled at a
store and shipped via FedEx to the home, the
service utilizes existing infrastructure and can
scale quickly, its founders say.

Lippold, who has been CEO since the com-
pany was spun out from Santa Paula-based avo-
cado giant Calavo Growers, envisions a future
where an office manager can go to a grocery
store website and order fresh-made lunch for the
next day’s company picnic. Or where a couple
trying to eat healthier can order food online at
noon and have a week of freshly created nutri-
tious meals waiting for them the next morning.

“We live in a world where pretty much ev-

see FRESHREALM on page 18A

Mid-year newsroom update: New faces, new look and our 15th

With 2014 nearly at the half-way
mark, I thought it would be a good time
for a mid-year report from the Business
Times newsroom.

First, I'd like to introduce Elijah

MiBiz, a bi-monthly business magazine
based in Grand Rapids, Michigan. He’s
a gifted reporter, an experienced journal-
ist and his expertise in commercial real
estate means he’ll be taking over our

Brumback, who joined our news team HENRY weekly column and economic develop-
as a staff writer on June 2. DUBROFF  ment coverage.
Brumback previously worked for Editor I'd also like to introduce a trio of tal-

ented interns joining us for the summer. Austen
Hufford is a student at the University of Michi-
gan and a participant in the Dow Jones News
Fund internship program. He received training
in New York in business journalism and will be
with us through August.

see DUBROFF on page 174
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Continued from page 1A

“When I was hired, I was given a man-
date from Day 1,” said Rush, who was the
founding president when CSUCI opened in
2002. “That was to find private support to
build out CSU Channel Islands.”

Along with constructing new academic
buildings, the university is moving forward
with plans to develop on-campus housing
for faculty and students. The apartments and
single-family homes provide a source of rev-
enue for CSUCI as well as a campus residen-
tial community.

CSUCI is the newest school in the
23-school California State University sys-
tem. It was built on the grounds of a former
state mental hospital nestled between the
strawberry fields of rural Camarillo. Hav-
ing 15,000 students and 1,500 faculty on
campus has been the dream from the get-go,
but stagnant state funding and the recession
forced the university to shelve its long-term-

plans for years.

Still, in its first decade, the university
doubled in size to more than 1,200 acres and
developed more than $230 million in build-
ing and renovation projects.

State funding has momentarily caught
up, Rush said, and the university plans to
grow enrollment by 8 percent year-over-
year. CSUCI has engaged a private develop-
ment consultant in the bid to finally build
out the school, and the university is kicking
off construction of an event center, new sci-
ence building and a secondary entrance to
campus.

After that, it will develop a conference
and recreation center, expand parking and
build out hundreds of units of new student
housing. Existing on-campus single-family
homes for faculty and for-rent student apart-
ments are almost fully occupied, Rush noted.

Because Ventura County’s Save Our
Agricultural Resources initiative limits de-
velopment on farmland, no student housing
has been built around the university, and the
school remains largely a commuter campus.
“We’re desperate for housing,” said Rush.

As of fall 2014, the university had 5,144
students. Rush said the state has promised to
provide enough funding next year to add an
additional 600.

For the 2014-15 school year, California
has proposed a $142.2 million bump in the
CSU system’s budget, money that would
go to enrolling additional students and hir-
ing more full-time faculty as student appli-
cations hit record highs. CSU Chancellor
Timothy White is lobbying to get an addi-
tional $95 million for the CSU system to add
another 20,000 students across the network
of universities.

For CSUCI, that means finally moving
toward becoming a four-year university sim-
ilar in size to Cal Poly in San Luis Obispo,
where President Jeffrey Armstrong is also
embarking on plans for building thousands
of units of on-campus housing over the next
decade. Both presidents have said that hous-
ing the majority of students in residential
communities on campus provides a better
learning environment and fewer clashes
with neighbors.

The Camarillo university has been one

of the few campuses in the CSU system to
expand its student body during and after the
Great Recession as higher-education offi-
cials worked to fill out the young campus.

“It’s actually stunning to see [CSUCI]‘s
transformation. To see what’s happened in
10 years ... it may seem like a glacial pace to
the outside world, but for higher education,
10 years is quite remarkable,” CSU Chancel-
lor Timothy White said in a talk at the Ca-
marillo campus last year. “This will be one
of the jewels of the Cal State system. There’s
no doubt in my mind.”

California taxpayers subsidize the cost of
education at state universities. Along with
student tuition, the third pillar financing the
CSU system is private support. White has
said he’d like to see the business community,
which hires heavily from public universities
in the state, step up to partner with Califor-
nia higher education in a larger way.

“If we wait [for the public to pay for the
university], that will never happen ... We
need to harvest this relationship and engage
in public-private relationship,” he said. “It -
can’t be state-only, student-only.”



