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Dear Readers,

Thank you for your continued interest in my zine. It is only when 
readers such as you like my zine that I am able to keep making zines. 
Heh.

So I come back from a spoken word tour (Yes! I actually travel 
around reading this stuff out loud! Contact me and maybe I’ll come 
to YOUR town!) and my roommate Gym asks if I will be home for a 
while. I inform him that in a week I will be hitting the road again to 
the Underground Publishing Conference in Bowling Green and he 
asks me if I will have a new issue for it. I tell him no. He says, very 
animated (for him, at least.) "You promised a new issue when you got 
back!" Which made me dig out my folder of unpublished work, 
which made me realize I could put out a new issue. So here it is.

It’s weird the way I write. I actually have a stack of really new stuff 
I just sent out, but it wouldn’t be right to publish it until I gave the 
companies a chance to respond. Nobody else I know has to wait that 
long before they print their own writing. No wonder I get so scattered 
sometimes. I still doubt anyone reads these intros.

As always, all letters are real. I sent all the ones I wrote, and I 
received in the mail all the other ones. And I really am a reverend. 
And Rich Mackin is my real name.

Buy more zines!
($2 ea+$l/ order p&h, I am basically down to issues of 12-15)
I say buy Dear Mr. M ackin... and #15 and you have the bulk of it) 
/write me/ send me stuff/ offer to trade stuff.
Rich Mackin 
Pobox 890 
Allston MA 02134

Buy my book "Dear Mr. Mackin"($10ppd)
Gorsky Press 
Pobox 320504 
Cocoa Beach, FL 32932 
www.gorskypress.com

Enjoy my web page 
www.richmackin.org

Cover- I ’m a Bike Pirate! Photo by Lorraine, Oct 2001



WWF

D ecem ber 23 , 1998

M r. R ich M ackin  
P .O  .Box 890 
A llston , M A  02134

D ear M r. M ackin:

T hank you fo r your letter to W orld  W ildlife Fund regarding  w hether ou r organization  is both 
an environm ental organization and a w restling  entertainm ent franchise.

W orld  W ildlife Fund is an environm ental conservation  organization  only. W W F and the ,  
W orld W restling  Federation  are tw o d ifferent organizations that are not affiliated w ith each 
other. W e are how ever, affiliated w ith W orld W ildlife Fund In ternational who share the same 
goal, nam e and logo but operate as a separate entities.

R egarding your question about Jesse “the bo d y ” V entura, I am  not sure  w hat his view s are on 
conservation , but we hope that all G overnors from  all states w ill take a m ore conscientious 
stand fo r conservation to m ake ou r w orld  a be tte r place to live.

M r. M ackin, thank you for taking the tim e to inquire. N o other organization  has earned its 
reputation as W orld W ildlife Fund has, by prov id ing  em ergency funds, train ing  and
equipm ent, field  staff, and strategic leadership w here they are needed m ost. T ogether, we can 
m ake a w orld o f d ifference.

Sincerely,

A ndrea R aw ls
Program  A ssistant, M em ber Services

I somehow lost the original letter I wrote, 
I kinda think it’s as funny like this.



O ctober 9, 2001

Starbucks 
PO  B ox 34067
Seattle, W ashington  98124-1067 

D ear S tarbuccaneers,

I am w riting to you because o f  the lam e ass S tarbucks that actually charged $130 for 3 
cases o f bottled w ater requested  by em ergency w orkers when the W orld Trade C enter 
w as destroyed. N ow , I feel that the idiot w ho asked for the m oney reflects your entire 
corporation no m ore than one w ell-docum ented racist D enny’s w aiter reflects on them  or 
how  the annoying w om an w ho used  to have a cubicle near m e reflects on me. So I am 
N O T, repeat N O T going to m ock you for that guy being an idiot.

W hat I am  w riting  about is how  Starbucks' custom er relations and m anagem ent took this 
offense and allow ed it to fester until the incident becam e public. A pparently when 
am bulance w orkers involved called  the com pany to inquire about the in c id e n t, they w ere 
told that this couldn 't have happened. L etters to the president o f Starbucks detailing the 
event w ent unansw ered , and to  H ow ard Schultz (S tarbucks chairm an and ch ief global 
strategist) and O rin Sm ith (president and CEO) w eren 't returned. Only after a new s story 
about the $130 w ater ran on 25 Septem ber 2001 w as anything done. So 1 don’t have to 
m ock you fo r that one guy being  an idiot, I am m ocking you for being run by and 
apparently  full o f  idiots. I f  not idiots, m ean, heartless people. W hich is a sham e since at 
least one o f your PR  people is a fine haiku poet.

It is great to see you apologize, and better to see you adding your nam e to  the list o f  those 
w ho donated. B u t it scared m e that it seem s obvious that you only do this because you  get 
caught, and thus, I w onder w hat events transpire that D O N ’T get reported.

D isappointedly,

R ich M ackin 
PO B ox 890 
A llston, M A 02134



Starbucks Coffee Company
PO Box 34067
Seattle, W A 98124-1067

206/447-1575

O ctober 2 7 ,2001

R ich  M ackin 
P.O . B ox 890 
A llston, M A  02134

D ear M r M ackin:

Thank you for contacting Starbucks C offee C om pany. I appreciate you tak ing  the tim e to 
share your feedback w ith us.

A cting on feedback is essential to S tarbucks continued success. I f  th is does not happen, I 
realize that you and others m ay go elsew here for your coffee needs. I assure you that 
Starbucks values your com m ents. Therefore, I shared your experiences w ith our 
C om m unications and Public A ffairs departm ent for their attention. Should you have 
additional questions o r concerns, I invite you to call our C ustom er R elations departm ent 
a t 206-318-1575 ext. 82900 to  speak w ith a representative.

Thank you again for taking the tim e to contact Starbucks Coffee Com pany.

Sincerely,

Kate
C ustom er relations representative

For some reason, corporate replies often have these ghost images*'



Jan 8, 2001 

D ear L ipton

I w as at m y g irlfriend’s house the other day and after a lovely hom e cooked meal we 
decided to have som e tea. She set herself to boiling som e w ater and asked me w hat sort 
o f  tea I w anted. She had an assortm ent o f teas and read them  out “G inzing G inger” 
“G reen T ea” “Cold Season Echinacea T ea” "D etox T ea” “English B reakfast” and when 
she got to you, she said “Plain O l' R egular T ea .”

At first 1 was th inking that if  I was you, I w ould be all offended. Like, she d idn’t refer to 
you as “L ip ton’s prem ium " o r anything, or even used your nam e, she referred to you as 
the default. B ut then I w as thinking that in this day o f  m icrobrew ery fruit beer, caram el 
frappachino coffee and candy bar m ushed ice cream , w e need a return to the tried and 
true, the basics, the A m erican classics.

Please respond

Rich M ackin 
PO Box 890 
A llston M A 02134

P.S. W hat flavor do you think you are, anyw ay?



January 29, 2002

RICH MACKIN 
P.O. Box 890 
Allston, MA 02134

Dear Mr. Mackin:

Thank you for sharing your thoughts about Lipton Tea. Our corporate goal is 
'meeting the everyday needs of people everywhere'. It is truly rewarding when our 
consumers feel strongly about our brands and take the time to communicate with us 
directly. Our goal has always been to provide consumers with the finest products 
that scientific research and human, skills can develop. A personal commendation such 
as yours is most welcome and greatly appreciated. It assures us that we are 
achieving our goal. We will be pleased to share your comments with the appropriate 
staff. We sincerely appreciate your taking the time to contact us and hope you enjoy 
the enclosed.

Sincerely,

Chris Green
Consumer Service Representative

Lipton Consumer Services 
920 Sylvan Avenue • 2nd Floor • Englewood Cliffs NJ • 07632 

Telephone 1-800-697-7897

Fans of my Lever 2000 series may recognize Chris Green’s name.



Coca Cola 
C oca C ola Plaza 
A tlanta, GA

O ct 24, 2001

D ear Coca C ola

I ju s t heard that you are p lann ing  to  b uy  O dw alla and Fresh Sam antha, tw o related 
com panies w ell know n fo r having w holesom e good for you and politically adm irable 
products. It is m y assum ption that you are doing this for the sam e reason that Tobacco 
G iant Phillip M orris bought Kraft M ac and C heese and Jello- to have w holesom e nice 
products to in theory dow nplay  your huge corporate evil.

Y our com pany is a  big evil em pire w ith tentacles spread all over the w orld, and you 
exploit hardship  by pushing  your liquid candy in schools and places o f the w orld where 
drinking w ater is unsafe. You supported A partheid. You have a shoddy environm ental 
record. Y our m ain p roduct is ju s t p la in  bad fo r you. T rying to add a politically  nice 
product line is ju s t going to upset the hippies and activists who like Fresh  Sam antha 
because it is  not part o f a B ig Evil C om pany- likely provoking the need for a new 
com pany that will form , get big, and som e day sell out to you too.

Let m e put it th is w ay, I can go to the huge garbage dum p, o r w alk over to the flow er 
patch. P lanting the flow er patch in the dum p doesn’t m ake the dum p sm ell better, it 
makes the flow ers less desirable and sm ell like garbage.

R ich M ackin 
PO B ox 890 
A llston M A 02134



C O C A -C O L A  PLA ZA  

A T L A N T A . G E O R G I A

November 16, 2001

Hr. Rich Mackin 
P.O. Box 890 
Allston. MA 02134

Dear Mr. Mackin:

On behalf of Doug Daft, thank you for your letter. We appreciate the 
opportunity to respond to your concerns about our purchase of Odwalla.

After completion of the transaction, Odwalla will continue to be led by its 
current management. Stephen Williamson will remain Chief Executive Officer 
of Odwalla and continue to be headquartered in Half Moon Bay, CA.

Our highest priorities for Odwalla is to preserve the entrepreneurial spirit 
and culture that has made Odwalla so successful. As Stephen Williamson of 
Odwalla expressed at the time of the announcement. "Our business is to 
provide people with easy access to great-tasting nourishment. The Coca-Cola 
Company believes in our vision, our products and our people. This 
opportunity is about sharing that vision and our products everywhere as we 
grow this company together. I know the entrepreneurial spirit of Odwalla 
will be nurtured by the opportunity for growth that this new relationship 
represents."

If you have any other comments or questions, please feel free to write again 
or contact our Consumer Information Center at (800) GET COKE. Best wishes!

Sincerely,

Jeff Sowell
Consumer Affairs Specialist



G eorge W . Bush 
T he W hite H ouse 
1600 Pennsylvania A ve 
W ashington  D C  20502

D ear Sir,

Thank you for responding to m y letter about your tax cut. I am  glad to see that you are 
concerned about saving A m erican T axpayers money.

H ere is one suggestion- next tim e you w rite back to m e, you can send the le tter in a 
regular envelope w ith regu lar postage at 340 instead  o f  sending the letter flat w ith a 
reinforcing piece o f cardboard that uses ex tra  m aterials and costs 760 to m ail, like you 
d id  this time.

U sing only the needed resources and m inim al expenses are tw o sim ple w ays that you can 
help conserve m oney and resources. I f  you need any further advice on such m atters, do 
not hesitate to ask.

Thank you, have a nice  day.

Sincerely

Rich M ackin 
PO B ox 890 
A llston M A  02134



T H E  W H I T E  H O U S E

WASHINGTON

M ay 22, 2001

M r. R ichard J. M ackin
Pdst O ffice Box 890
A llston, M assachusetts 02134-0006

D ear M r. M ackin:

Thank you fo r contacting m e about the  tax burden on  the  A m erican people.

A m ericans today are overtaxed. Federal taxes are the highest ever during peacetim e. A m ericans pay 
m ore in taxes that they spend on food, clothing, and housing com bined. O ur citizens m ust w ork m ore 
than four m onths o f  the year ju s t to  pay  the ir tax bills.

I believe it doesn’t have to be this way. M y budget that I subm itted to C ongress funds A m erica’s 
priorities, pays dow n historic levels o f  the  national debt at a record pace, and provides fair and 
responsible tax re lie f for every A m erican w ho pays taxes — giving A m ericans a long-overdue refund. 
M y plan will also spur econom ic grow th and tear dow n the high tax barriers that prevent low -incom e 
A m ericans from  jo in ing  the m iddle class.

M y tax re lie f agenda replaces the current five-rate tax structure w ith fou r low er rates; doubles the child 
tax credit; reduces the m arriage penalty; elim inates the death tax; expands the charitable tax deduction; 
and m akes the research and developm ent tax credit perm anent. T he b ig  w inners under m y tax plan 
are low  and m iddle-incom e fam ilies, m illions o f  w hom  w ill be rem oved from  the Federal tax rolls 
com pletely.

M y tax re lie f agenda is fair and responsib le  and w ill spu r econom ic grow th, jo b  creation, and brighter 
futures fo r all A m ericans -  especially  low -incom e A m ericans.

Thank you for taking the tim e to w rite  on this im portant issue. I appreciate the chance to hear from 
you  about your concerns.

Sincerely,

George W . Bush



Dear McDonald's

I was just thinking about the condiment used on some of your sandwiches known as 
"special sauce” While I realize tha t if  it is the official sauce for billions of burgers, it 
indeed must be pretty special. Yet, I am a bit puzzle dby the lack of description. "Special” 
describes the sauce, but neither the ingredients, nor intent. The fact that it is on a 
hamburger provides clues, sure, but can I also use it as a salad dressing? Is it bottled and 
sold for home use?

Do you find it a bit odd that special, while originally a positive term, has achieved a sort of 
ironic negative connotation. Like a "special person" used to mean that someone for whom 
you care, and now it means someone whose mental abilities are so sad that you already feel 
bad enough talking about them at all, so you use a euphomism that otherwise would be 
sarcastic. Like, nobody would ever think to name, eat or even discuss the idea of "retarded 
sauce".

Please respond,

Rich Mackin 
POBox 890 
Allston MA 02134

This was written back before I had spellcheck. 
T he'‘sandwhiches” is an inside joke, tho.



McDonald's Corporation 
McDonald's Plaza 

Oak Brook, Illinois 60523-1900
Direct Dial Number

(630) 623-6198

March 25, 1999

Mr. Rich Mackin 
PO Box 890
Allston, MA 02134-0006

Dear Mr. Mackin:

Thank you tor your interest in McDonald's and for taking the time to write.

You may be interested to know that the reason we call our Big Mac sauce “special” is because 
it’s just that -  unique, great-tasting, and stands out from the rest. Although I don’t think it’s an 
“official sauce for billions of burgers” as you wrote in your letter, we think it’s like no otherl 
And, since it’s always used in reference to our world-famous Big Mac sandwich, we believe 
most people don’t need a further description.

We hope you like our “special sauce” as much as we do. In case you need to be reminded, 
I've enclosed a Big Mac “Be Our Guest” card for you to have your next one “on us.” We hope 
to have the opportunity to serve you under the Golden Arches soon.

Sincerely,

Lydia Kiefer 
Representative
Customer Satisfaction Department



D ear M iller B eer

H ere is a photo o f a boy w ith a gun and a M iller T  s h ir t. .. 

Is this w hat is know n as BRA N D IN G ?

T hank you

Richard J. M ackin 
1197 C om m onw ealth  A ve #3 
A llston M A  02134

Photo from Harpers’ M agazine October 2000, by U n icef/95-0205/G iacom o Pirozzi



Jan 15, 1999Dear Microsoft,

Do you find any irony in the fact that the name of one of the most powerful 
entities in the world means “small” and “gentle”?

Please respond,

Rich Mackin 
P.O.Box 890 
Allston MA 02134

D ear B rittany Spears,

In reaction to your breakthrough song “Hit m e Baby One M ore T im e”, do you w ant to be 
hit because you are m asochistic  or is this in context o f an abusive relationship?

R ich M ackin 
PO Box 890 
A llston M A  02134

McDonald’s 
Kroc Drive 
Oak Brook, IL 60523

Dear McDonald's

You have built a McDonald's in my neighborhood.

Please remove it.

Rich Mackin 
POBox 890 
Allston MA 02134



Jan 8, 2001

Jam es Coppola
237 Strawberry Hill A ve
N orw alk Ct 06855

M atthew  M Bondi 
5 Tulip Lane 
Norwalk Ct 06855

D ear Jam es and M atthew

I am w riting to you in regard to the Norwalk Citizen N ew s V ol 5 issue 52 dated D ecem ber 28, 
2001 in which you were listed as ‘T h e  Reindeer M olesters” .

I am writing to  you to m ake fun of the fact that you w ere arrested on trespassing and vandalism 
charges for sexually m olesting reindeer yard decorations this Xmas season.

A t this point you might be wondering, is he making fun o f  us for our depravity, for getting 
caught, or for the fact that we were dumb enough to videotape ourselves, thus providing huge 
am ounts o f evidence fo r the cops. Actually none o f  the above, I am w riting because I think it was 
a sad w aste o f creative vandalistic energy to merely videotape yourselves molesting fake animals 
when with the same risk and energy you could have...

•  Targeted specific enem ies by waiting for a good snow and make snow  men w ho were 
m olesting the reindeer and thus remain to be discovered.

•  Steal all the “ house for sale” signs in town and keep putting one up at a specific home, 
replacing it as the ow ner rem oves it each day.

•  Liberate a num ber o f  gas station flags, signs and o ther such ephem era and set up the 
residence of your choice to appeal all gas stationy.

•  Steal all the neighborhood crim e watch signs from a given neighborhood.
•  Rem oved all the pum pkins in town a day or two after H alloween and left them all on a pile 

on the W estport go lf course.
•  M ake and install “go” signs midway on any block.
•  K idnapped a fake reindeer and sent the ow ner polaroids o f it in various situations for a year, 

after which you return it.
•  Claimed a traffic island as a free nation and lived in anarchist paradise until the cops make 

you leave.
•  Put a whole lot o f bubble bath in a public fountain.
•  M ade and distributed false sale flyers or coupons for the evil com pany o f your choice.
•  Painted a artistic graffiti mural over the billboard(corporate graffiti) o f  your choice.
•  D one some sort o f political action that actually w ould have made a  statement, like locking 

the doors o f any evil corporation franchise.

So shame on you, you could have been heroes, freedom fighter, artists, but instead you are just 
some dum b kids who w ill be rem embered for humping lawn ornam ents.

(N ot that I endorse any sort o f law breaking or vandalizing, I am ju s t saying is all.)

Rich M ackin 
POBox 890 
A llston M A 02134



B oca B urger

O n your packaging you have a stam p-looking thing that says “You w o n ’t believe i t’s 
m eatless!” which is alm ost im possible to read being alm ost the sam e co lo r as the picture 
behind it. S ince you call your product “the original B oca burger V egan original” I would 
th ink that I C O U LD  believe it was m eatless. I m ean, that w ould  be the point o f  buying it, 
w ouldn’t it?  If  I do n ’t trust you, why w ould I w ant to  eat w hat you give m e? D o you 
really  w ant to instill doubt?

R ich M ackin 
PO B ox 890 
A llston M A  02134

boca foods  • F t . Lauderdale, FL 3 3 3 0 5  • www.bocaburger.com

November 28, 2000

Mr. Rich Mackin 
Po Box 890 
Boston, MA 02134

Dear Mr. Mackin:

Thank you for contacting us about our BOCA products. Over the years we've built 
what we believe is an outstanding reputation for good food.

I couldn't tell from your letter what in particular you were unhappy with. So, 
unfortunately I can't provide an explanation to your question . I sure hope 
you're pleased with all our products in the future, but if you're not, please 
give us more specific details.

Sincerely,

Flora Bennett/km 
Executive Representative



Dear Coca-Cola,

I was just thinking about a few years back, when you changed the coke 
formula, and after numerous protests, petitions, publicity stunts, riots and 
other civil disobedience, you bowed to the will of the American public and 
brought back the old coke formula as “CLASSIC COKE” and eventually 
phased out the standard coke, often referred to as “new” coke.

But what I want to know is, what about people who LIKED the ‘new’ coke? 
In this day of nostalgia, since old coke is the current coke, the new coke is 
the old coke, and I think some of us want it back. Is there any way I can get 
some without renting a coliseum and having a bonfire? Any advice to stage a 
protest?

What about old old coke, the kind with Cocaine in it. I know that right now 
there is no way that you can rerelease that, but if all this legalization of drugs 
stuff ever kicks in, do you think you might put the ‘coke’ back into coke? 
Wouldn’t this actually be the CLASSIC coke?

Please send me a full family tree of COKE PRODUCTS,

Thanks,

Rich Mackin 
PO Box 890 
Allston, MA 02134



C O C A -C O L A  PLA ZA  

A T L A N T A ,  G E O R G I A

March 14, 1999

Mr. Rich Mackin 
P.O. Box 890 
Allston, MA 02134

Dear Mr. Mackin:

Thank you for taking the time to contact us about our products! We are 
happy to answer your questions.

As you may know, Coca-Cola was invented in 1886. After extensive test 
marketing, we introduced new Coke in April 1985. New Coke had a 
different formula than the original Coca-Cola. Our research indicated 
consumers preferred this new formula.

Shortly after the introduction of new Coke, we reintroduced the original 
formula as Coca-Cola classic, which quickly regained its number-one 
position in the marketplace. New Coke, which is now called Coke II, is 
currently available only in the Chicago area. Such decisions about 
product availability are generally based on consumer demand.

Mr. Mackin, it may interest you to know that Coca-Cola does not contain 
cocaine or any other harmful substance, and cocaine has never been an 
added ingredient for Coca-Cola.

I hope you will find the enclosed information about our products 
helpful. If you have further questions or comments, please feel free to 
contact us again. Best wishes.

Sincerely,

Kathy Daly
Consumer Affairs Specialist

Enel: Information Packet 
Product Card
Soft Drink Nutrition Chart 
Top Ten Brochure



Dec 26, 2001

Bob Evans Farm s, Inc 
3776 South H igh St 
Colum bus, OH 43207

I have traveled enough now  to have eaten at Golden N uggets, Ihops, B ickford 's, three 
d ifferent types o f B ig Boys, and Bob Evans'. I know  W affle H ouse w ell, and can tell you 
why Tim  Horton's is C anada's answ er to D unkin’ D onut's, but still it's ow n thing.

M ost pancake house type restaurants are sim ilar- D enny's and F riendly 's are alike, yes, 
but each has it's ow n ontology that m akes it truly itself, they are all sim ilar, but no two 
are the sam e.

Janaka, Bri and I stopped at the Bob E van 's outside o f B ow ling G reen, O hio after the 
U nderground Press Conference. W e had a long drive ahead. It w as 7pm , but m y day was 
w aking up at 8, being  hung over, getting sick, taking a nap and w aking up a few  hours 
ago, so it felt like m om ing to me.

Janaka had all the signs o f a form er punk. He w as kinda rockabilly  looking, kinda ju s t 
there looking- short hair, short side bum s, button dow n bow ling type shirt, jeans, black 
shoe-boots. One very w ell done Sanskrit arm band tattoo near h is elbow.

Bri was in her d irty travel m ode. She had shed her b rie f black  hair, dress-w earing phase 
that I thought m ade her look really cute, and w as back to tight faded m etal concert shirts 
and patched pants barely holding together. B lue green hair, lip, nose, ear piercings and 
stretched earlobes.

I w as in m y casual m ode- som e band or w itty im age T-shirt and jeans.

It cam e dow n to a choice o f  B ob Evan 's and D enny's. Janaka and I had already had 
Denny's' that w eekend, and I had eaten at D enny's m aybe 20 tim es that m onth. B ob 
Evan 's also com es across as a wee b it classier, so it won by far.

T he w aiter was a good natured 40  som ething man w ho struck us as a form er army 
sergeant. H is hair w as a grow n out crew cut, pilot type glasses. He had a trainee- a pretty 
young thing that you w ould expect to see as a M idw est trainee w aitress; all-A m erican, 
long blonde hair in a ponytail.

He cam e up to us " I ju s t w anted to let you know  that we know  you're here, and that we 
have a few  folks ahead o f you, so w e'll be w ith you as soon as we can." M aybe those 
weren't his exact w ords, but that w as the point. A nyw ay, they w ere a lm ost im m ediately 
back.



.."Now, w hat I would like to do now  is see if  you w ould like any iced tea or soda, coffee or 
even ju s t som e iced water." I loved the w ording, but w as som ew hat disappointed later 
when I overheard him  saying  the sam e thing to another table.

Bri and I had Cokes, Janaka had coffee. I rarely drink  soda these days, but I needed 
caffeine, and my stom ach w as too  m ad at m e for coffee, and it was 80 degrees out and 
hum id.

The waiting team  cam e by w ith the drinks another bid for patience about ordering food 
w hich was funny, since we had our drinks before m ost p laces would have us seated, and a 
minute later, returned to take our orders, ju s t as we had finished the first round o f drinks. 
The m an asked if  w e w anted rolls or b iscuits. I w as adam ant about B ob E van’s biscuits- 
perhaps the place's signature food. Janaka, not being quite as eager as I, took a m om ent 
o f thought before his face seem ed to aw aken w ith m em ory o f past Bob Evan 's biscuits. 
The w aiter turned to Bri.

"Urn, sure, biscuits." She shrugged.

The w aiter's face glow ed. "Oh, so you have never had our biscuits! W ell, young lady, one 
look at you and I can tell that you are all about experiences! And let m e tell you, our 
biscuits are an experience!”

W hen the food arrived, B ri and I had finished our second cokes and refills w ere brought 
w ithout request. W hen we had finished that soda as w ell, the waiting team  had appeared 
again.

The w aiter stood for a m om ent, obviously going for a dram atic pause. W hen he seem ed 
content at out focus he announced "I am  sick o f trying to keep up with you people!" He 
reached for the tray the trainee carried and slam m ed tw o g lasses o f soda with ice. "Here's 
your drinks!" and then a pair o f un-iced glasses. He m ade an over-the-top and obviously 
tongue- in- cheek scowl and storm ed off.

It was a fine, fine dining experience.

R ich M ackin 
PO Box 890 
A llston M A  0213

P.S. Bri liked the biscuits.



jan 24, 1999SLIM JIM 
Goodmark Foods 
Raliegh, NC 
27609

Dear Slim Jim,

First o f all, the fact that anyone who had access to  Randy Macho Man Savage aka Randy the 
Madness Savage and yet would stop using him in their ads is a sign tha t something is wrong 
w ith our society.

Your new ads are jus t stupid. The fact tha t the man playing the Role of SLIM JIM is a big 
jerk who will beat up and sexually harass the other predigested food in my belly doesn’t 
appeal to  me. Speaking o f not appealing, I saw your ingredients list. What makes 
"mechanically separated chicken" d ifferent from regular chicken. Mechanically separated 
from WHAT? What kind of machine separates chicken? Maybe you chould use that song by 
the Offspring in an ad. If you do, bring back MACHO MAN!

The ingredient "Lactic Acid Starter Culture" also confuses me. When I think o f starting 
culture, I think the dawn o f civilization in the cradle of the river valley of Mesopotamia. 
Your phrase makes me think of hallucinogenic cows in Sumeria. I am assuming tha t is not 
what you are going for. What is it all about, and why is it  in condensed meat stick?

Please respond,

Rich Mackin 
POB 890
Allston, MA 02134



GOODMARK 
FOODS, INC

6131 Falls o f Neuse Road 
Raleigh, North Carolina 27609 
919/790-9940

Thank you for your thoughtfulness in contacting us. We are always 
delighted to hear from our friends who enjoy SLIM JIM Snacks.

"Mechanically separated" is a new term required by federal food 
agencies to describe chicken prepared for processing by machinery 
rather than by hand using a knife. Our formula and procedures for 
making SLIM JIM Snacks have not changed; only the descriptive 
wording has changed.

As a token of appreciation for your interest, I am enclosing a 
certificate for the purchase of a package of product. We hope you 
will continue enjoying our snacks.

Sincerely,

Kay 0. Green
Consumer Concerns Coordinator 

Enclosure

cc: A. C. Blalock - V. P. Manufacturing

P.S.: Lactic acid starter culture works in our product much as yeast does 
in bread. It causes chemical reactions among our ingredients to 
develop the very distinctive taste of SLIM JIM Snacks.

The ad campaign featuring the man playing the role of a SLIM JIM 

ended last October.



D ear C innam in T oast C runch,

I got this em ail.. .I have edited out m ost o f  the little “ forw ard” triangles because they are 
very  annoying. M ore people should do this ra ther than assum ing people w ant to read stu ff 
w ith a m illion triangles all over it. A nyw ay ....

>From : <superironchef@ yahoo.com >
>To: richm ackin@ richm ackin.org 
>Subject: toast
>D ate: M on, Sep 24, 2001, 6:24 PM 
>

>R ecently , w hile w atching D exter’s Laboratory, I ran  into the new  cinnam on Toast 
C runch com m ercial. I found this to be a highly d isturbing com m ercial. It portrayed a 
m iddle aged m an, driving a black corvette, w hich he parked in front o f  a group o f  
children. A rm ed w ith a giant "spy" cam era, he began tak ing  snapshots o f  little girls and 
boys, questioning their desire for this C innamon toast crunch. Later, he drops into one o f 
the ir hideouts, and attem pts to exam ine a piece o f  this cereal. I think that throughout this 
com m ercial, child pornography is totally im plied by this sleazy m iddle aged guy w ho's 
dressed in black and drives a sleazy p im p car. T he im age o f  a m iddle aged m an, taking 
photos o f  children not h is  own, w hile hiding in trees and dark cars doesn 't tell me 
anything about their cereal. It tells m e that there are a bunch o f  sick people in their 
m arketing departm ent.

T he ball is now  in your court. D o you have an explanation? O r for som e reason, are you 
exploiting a good com pany’s budget by m aking ads for your sick perversions, like when 
rock  stars hire m odels to m ake out w ith them  in videos? O r for that m atter, the w hole 
career o f  W oody A llen?

R ich M ackin 
PO B ox 890 
A llston  M A  02134



General Mills Consumer Services
P.O. Box 1113, M inneapolis, MN 55440

February 11, 2002

Mr. Rich Mackin 
Box 890
Allston, MA 02134

Dear Mr. Mackin:

Thank you for contacting General Mills. We are sorry you were disappointed with our 
advertising for Cinnamon Toast Crunch. Our intent is to encourage both potential and 
existing customers to use our products. Your opinions are important to us and will be 
carefully reviewed with our marketing and advertising staff.

We appreciate your interest and hope you continue to enjoy our products.

Sincerely,

Michelle L. Ranch



Dec 26. 2001

D ear Arm and H am m er

I was w atching the film  “A m erican H istory X” on TV. It is a m ovie about a young man 
who becom es a N azi Skinhead and his racist gang o f  w hite pow er people.

W hen the com m ercials cam e on, I saw an ad for your Arm  and H am m er B aking Soda 
W hitening Gel. It w as a product that had “A dvanced W hitening” and m ade a com m ent 
about how w hite was m ore superior, desired, and advanced if you w ould, than yellow  or 
brown.

N ow, at first, I thought this w as purely a co incidence that your product w asn ’t really 
supporting racism , but then I started thinking about the sym bolism  o f  the logo, 
particularly the ham m er m otif- like the infam ous “H am m er Skins” , Pink F loyd the W all, 
etc.

Knock it off.

R ich M ackin 
PO BO x 890 
A llston M A 02134



ARM & HAMMER® DIVISION 
CHURCH & DWIGHT CO., INC. 
P.O, BOX 1625 
HORSHAM, PA 19044-6625

1-800-524-1328

January 25, 2002

Mr. Rich Mackin 
P.O. Box 890 
Allston, MA 02134

Dear Mr. Mackin:
Thank you for contacting us at Church & Dwight Co., Inc.
In 1846 two Americans, Mr. John Dwight and his brother-in-law Dr. Austin 
Church became the first manufacturers of baking soda in the United 
States. John Dwight led the firm of John Dwight & Company, selling the 
baking soda produced by Dr. Church. The Cow Brand symbol was adopted as 
the trademark because of the frequent use of baking soda with sour milk 
for baking purposes. Meanwhile, as near as we can determine, the ARM & 
HAMMER symbol was first being used in the early 1860’s by James A. 
Church. He was the son of one of the founders of our business, Dr. 
Austin Church. During this time, James A. Church operated a spice and 
mustard business known as Vulcan Spice Mills. In Roman mythology,
Vulqan was the "God of Fire" and was especially skilled in fashioning 
ornaments -and arms for the gods and heroes. The ARM & HAMMER symbol, 
therefore represented the arm of Vulcan with hammer in hand about to 
descend upon an anvil.

In 1867, when James A. Church joined with his father as a member of 
Church St Co., he brought along the ARM & HAMMER trademark. He began to 
use it on some of the baking soda packages which were being sold under 
various name labels. After a period of time, it was found that more 
people were requesting the package with the ARM & HAMMER symbol on it 
than all others. In 1896 the two firms, Church & Co., and John Dwight 
and Company, consolidated their interests to form Church & Dwight 
Company, Inc. and retained the logo of the arm and the hammer.
Eventually, the ARM & HAMMER brand, which today is universally known as 
the trademark for a product used daily in millions of homes, became our 
primary brand. Throughout the grocery trade, the ARM & HAMMER brand is 
the symbol of integrity and a guarantee of responsibility in the best 
tradition of the founders.

Originally, the trademark was used exclusively on our baking soda 
(bicarbonate of soda) packages. Later it was adopted for use on the 
complete line of our consumer products.
Dr. Armand Hammer was not connected with the ARM & HAMMER Consumer 
Products Division of Church & Dwight. Any similarity between Dr. 
Hammer's name and our ARM & HAMMER brand is purely coincidental.
As mentioned above, our trademark logo was first used in the 1860's.
Dr. Hammer was born about 40 years later and named after the character 
Armand in a play titled "Camille', written by Alexander Dumas. During 
his lifetime and at the time of his death in 1990, he was Chairman of 
Occidental Petroleum. The Specialty Products Division of Church &
Dwight had formed a partnership with Occidental Petroleum to produce 
potassium carbonate. Any shares of Church & Dwight company stock Dr. 
Hammer held have since been repurchased by our company.
We hope that you will find this information useful.

Cordially,

Amy Jenkins
Senior Consumer Relations Specialist 

AXJ/cl



D ear Pepsi,

D o you ever read the O nion? It’s like a  parody o f a new spaper. It is dam n funny. They 
had this article called  “A shattered nation longs to care about stupid B — S—  again.” 
W hich was about how  we as A m ericans do n ’t care about m eaningful stuff, like how  in 
the 80’s we d idn ’t care that the CIA  w as training terrorists like O sam a B in Laden to kill 
R ussians even though he was a m em ber o f  a sexist oppressive regim e. W e would rather 
go to the mall and w atch  sitcom s. So this w hole national tragedy thing is really m essing 
w ith us, since it is forcing us to deal w ith  m ass grief, econom ic destruction, possible loss 
o f  freedom s in the nam e o f security, racism  vindicated by fear, blind hate, and the 
know ledge that we trained and funded the guy w ho did it.

All this from the country that not long ago w as m ore concerned with Britney S pear’s 
M idrift than anything. Is the cosm etically enhanced pre-fab pop star being self- 
exploitative o r em pow ered  by dressing sexy as she lip-synchs? This is all we w ant to care 
about.

And then I notice that Pepsi is once again running the ads in which B ritney  cavorts about 
as A m ericans stop doing w hat is im portant and focus on the distraction. The brilliant 
m etaphor is the m inim um  wage w orker w ho pays no attention to the fire about to bum  his 
w orkplace down. He doesn’t set fire consciously in a T y ler Durden inspired act o f  self­
freedom , he is m erely too concerned w ith the triviality on screen to care about the life or 
death concerns o f reality. And he has you, Pepsi, to thank for it.

And we close w ith a man who a few  years ago cam e close to being the leader o f the free 
world. Bob Dole, sitting in his chair, ogling the girl young enough to be his great great 
granddaughter. A nd his dog barks, and he says “dow n boy” and that is funny. But wait a 
m inute, the dog isn ’t up, t ju s t barks. He is m aking reference to som ething else being up. 
And he is the spokesm an for V iagra! And this is the finale o f  the ad! So Pepsi’s m essage 
to the w orld is that Britney gave the alm ost President a boner! Hooray! N ot only is that 
stupid B — S— , but it brings dow n a serious political figure to our level o f 
m eaninglessness! Trium ph!

R ich M ackin 
Pobox 890 
A llston M A 02134

Please send m e som e free stuff. I already have the keychain  you get w hen you take the 
Pepsi Challenge.



P E PSI- COLA COM PANY

November 29, 2001

Mr. Rich Mackin 
P.O. Box 890 
Allston, MA 02134

Dear Mr. Mackin:

Thank you for taking the time to contact us here at Pepsi-Cola Company. Please be assured that we take 
feedback from consumers seriously.

In every aspect o f our business, consumer satisfaction — your satisfaction -- is our ultimate goal. For that 
reason I'm glad that you got in touch with us. I promise to pass your comments on to the appropriate 
persons here at our company headquarters. I'm sure they too will be glad to know your feelings, and will 
consider them carefully.

Again, thank you for contacting us on this matter. I hope you will accept our apologies for the 
inconvenience.

Sincerely,

Dan Murphy
Consumer Relations Representative



Jan 4, 2001

N abisco 

7  C am pus D rive 
Parsippany, N J  07054

D e ar N abisco.

M y friend  Jay  says to  m e that the N abisco logo looks like the  fem ale sign upside dow n.

I  th in k  i t  looks m ore like it is  supposed to  be an  o ld  sty le  T V  antenna.
W hich  is  it?

R ich  M ackin 
PO B ox 890  
A llston M A  02134

M r. R ich  M ackin 
P O  B ox  890 
A llston, M A  02134

January  17, 2001

D e ar R ich,

I  r e f e r  t o  t h e  " O u t  o f  t h e  C r a c k e r  B a r r e l "  b o o k  p u b l i s h e d  i n  1 9 6 7 .  O n e  p a g es  8 2 -8 3  th e  o rig in  o f  o u r  c o lo p h o n  

tradem ark is described. Thank you for your 

interest in our company. 

Sincerely, D av id  R . 
Stivers Archivist



Ian  2, 2002

Sara Lee 
PO B ox 450 
401 H anes M ill Rd 
W inston Salem  NC 27105

I w as seriously m iffed w hen I found out that Sara L ee ’s brand, Ball Park  Franks killed 21 
people from  listeriosis because you had unsafe factories and m ade a po in t to stop testing 
for bacteria w hen tests cam e up positive- essentially  doing a childish “ I c a n 't  hear you!” 
act.
You p lead guilty to killing 21 people and paid a w hopping 200,000 fo r it.

B ut then I read about this further, and realized that Sara Lee is not ju s t the m aker o f Sara 
Lee baked goods and Ball Park  m eat like products, but you also m ake H anes, Playtex and 
W onderbra? N ow  I am confused, and a bit grossed out. I m ean, hot dogs and underw ear? 
Really.

R ich M ackin 
PO B ox 890 
A llston M A 02134

P.S. I know  your slogan is “N obody D oesn’t L ike Sara Lee” , um, are you going to 
change that?  B ecause I betcha w hile those people w ere dying o f bacterial infections, th ey  
probably d idn ’t like you all that much.

D ec 26, 2001 

G uess?
1444 South A lam eda St 
Los A ngeles CA 90021

D ear G uess?

I give up.

R ich M ackin 
PO B ox 890 
A llston M A 02134



Dec 27, 2001 

D ear V irginia,

Sorry to keep p icking on you, but I keep thinking about this “V irginia is for Lovers” 
thing, and w hat w ith all the ‘B lue L aw s’ that m ake personal activity the S ta te ’s business, 
it would seem  like V irginia is not for Lovers at all. Conservative busybodies, yes, lovers, 
no.

Please let me know  w hen you will change either your slogan or your c lose  m inded 
policies.

R ich M ackin 
PO B ox 890 
A llston M A  02134

CC:
Gov. Jam es G ilm ore III 
State C apitol, 3rd Floor 
R ichm ond, V irginia 23219

Lt. Gov. John H ager
900 E. M ain Street, Suite 1400 
R ichm ond, VA 23219

V irginia Tourism  Corporation
901 E. B yrd St.
R ichm ond, VA 23219

Tim  Kaine
900 East M aine St Suite 1400 
Richm ond, VA  23219

Speaker o f the House V ance W ilkins 
PO B ox 469 
R ichm ond, VA 24521



J a n  8, 2001 

D ear Dove Soap

The m orning o f New Y ear’s E ve I w as in a p izzeria/ pancake house in V irginia when 
som eone, I think it w as M ax, brought up the fact that Lever 2000 cleans all my body’s 
2000 pa rts ...w e ll, it w ent som ething like th is ...

“R ich, you know how L ever 2000 cleans all your bod y ’s 2000 parts?”

“Y eah”

“Did you that D ove soap is m ade by the L ever C om pany?”

“I m ight have.”

“W ell then, how m any body parts does D ove clean?”

H ere is a picture o f m y reaction.

R ich M ackin 
PO Box 890 
A llston M A 02134

P.S. are D ove soap bars related at all to D ove B ars? B ecause I w ouldn’t w ant to eat Dove 
soap or wash with chocolate.



Dec 2b, 2UUI

D ear Patti M itsui 
C oria tP R P @  aol com

H ello , I am w riting in reception o f  you Press Release regarding Carole K ing. I apo log ize fo r  the delay, 

but between the aftermath o f  Sept 11 and the H oliday Season, you can see how one m ight be busy.

Ok, lets take a look  at what you sent m e...

“ F O R  IM M E D IA T E  R E L E A S E ”

Y ep , that’ s standard. I lo ve  that. I mean, I do that too, but it sounds so self-important. S T O P  W H A T  

Y O U  A R E  D O IN G ! S O M E O N E  M A D E  A N  A D !! !

“ C A R O L E  K IN G  and L O U IS E  G O F F IN  S IN G  FO R  T H E  G A P ”

R ejected titles include ‘C A R O L E  K IN G  and L O U IS E  G O F F IN  w hore themselves out’ and ‘C A R O L E  

K IN G  and L O U IS E  G O F F IN  work to support a sweatshop-running, environmentally-destructive 
conglom erate.’

“ LO S  A N G E L E S -  September 21, 2001—The latest episode in The Gap campaign 
titled "M y  First L o v e "  features pop music icon Carole K in g  singing "L o v e  

M akes The W orld ,"

W hich  is ironic, since some say that money makes the w orld  (g o  round) and since I betcha anything 
that Carole isn ’ t doing this ad because o f  all the lo ve  the Fisher fam ily is g iv ing her, I bet she cares 

more about m oney. So she’ s a liar, too.

“ Due to an overw helm ing response to the spot and the feelings engendered by 
its warmth and appropriate sentiments, The Gap has opted to run the spot on 
an expanded schedule over a longer period o f  time.”

Appropriate to  what? Appropriate to the fact that the Gap is brand based, meaning that consumers buy 
the stu ff because o f  em otional appeal without questioning w ho actually makes the physical clothes? 

Appropriate because such a nice ad can’ t possibly com e from  a company that exploits it ’ s workers?

“ The campaign was directed by Paul Hunter, whose work includes music videos, such as the M oulin  
Rouge "Lady  M arm alade" and comm ercials, such as N ik e ’s ‘Freestyle ’ spots.”

So, what you ’ re telling me is that Paul is either really po litica lly irresponsible, or a Econom ic Social 

Darwinist w ho really, really likes sweatshops.

“ Contact: PR P , Patti M itsui, (818 ) 766-0443 orp rpgrou p@ ao l.com ”

Ok, I w ill.

R ich M ackin 

PO B ox  890 
A llston M A  02134



D ec 26, 2001

X erox C om pany 
800 Long R idge Road, 
Stam ford, C T  06904

D ear X erox

I ju s t read som ething to  the effect o f
"The X erox Corporation has taken out ads in m ajor new spapers, pleading 'P lease don't 
use our nam e as a verb, as in 'X erox this.' T he Xerox C orporation has a m ajor tradem ark 
problem  on its hands; people com m only  say 'M ake a Xerox o f  this' even if  they are 
referring to use o f a copy m achine o f  an entirely d ifferent brand nam e, i.e., the term 
'X erox' is in danger o f becom ing the generic w ord for m aking copies."

W hat you don 't seem  to understand, is that this is your problem , not the average person's. 
In fact, I have it on good authority that their are m any people out there that don 't even 
LIK E corporations, you know , like the kids that sm ashed S tarbucks in Seattle a few years 
ago. D o you realize that w hat you are doing is letting these people know  the way to 
destroy your com pany? D oes D racula take out ads telling people to please not bring 
garlic near him ? Did D arth V ader take out ads telling the Rebel A lliance not to exploit 
the w eakness o f the D eath Star? NO! It would be like telling robbers w hat part o f the 
house you hide the jew els in, and then w arning them  to stay away from that part.

W hat you need to be is proactive. Instead o f telling people w hat not to  do, w hich will 
m ake them  ju s t do it even more, like w hen Philip M orris m akes those really lam e "We 
C ard" and "Think, D on't Sm oke" cam paigns that are so annoying that even nonsm okers 
w ant to light up in defiance. R everse psychology works fo r them  since they really don't 
w ant kids to not sm oke...but it backfires fo r you.

Instead o f telling us w hat not to do, you need to tell us w hat to do! N ow, you can use the 
non brand specific word for photocopying...xerography, but that is sim ilar enough to 
X erox, so I propose you call these things C arlsons, after physicist and patent attorney 
C hester F. Carlson , w ho invented the process in 1937. Since he was a patent attorney, 
you know  he knew  w hat w as up in term s o f  copyright!

R ich M ackin 
PO B ox 890 
A llston M A  02134

P.S. Since I m ade a C arlson o f this on a Xerox m achine, is it a X erox in this case?



D ear M cD onald’s

N ew  flavor idea for your ice cream  shakes: C urry M cFlurry.

T h a t’s all I have to say.

Please send royalty checks to

Rich M ackin 
PO Box 890 
A llston M A 02134

McDonald's Corporation 
McDonald's Plaza 

Oak Brook, Illinois 60523-1900
Direct Dial Number

(630) 623-6198

January 21, 2002

Mr. Rich Mackin 
PO Box 890
Allston, MA 02134-0006

Dear Mr. Mackin:

Thank you for contacting McDonald's recently witn your idea for a product or service that you 
believe would be of interest to us. We appreciate your interest in McDonald's, but we have to 
return the material you sent us because it is our company's policy not to consider unsolicited 
ideas from outside the McDonald's system.

It's not that great ideas cannot come from people outside of McDonald's. Each year, however, 
McDonald's receives thousands of unsolicited ideas and proposals for products and services 
from individuals as well as companies. Because of the volume of unsolicited ideas and the 
difficulty of sorting out what is truly a "new" idea as opposed to a concept that has already 
been considered or developed by McDonald's, we must adhere to a strict policy of not 
reviewing any unsolicited ideas that come from outside the McDonald's family of employees, 
franchisees and approved suppliers. We realize that we may be missing out on a few good 
ideas, but we have had to adopt this policy for legal and business reasons.

As a result, we must decline your invitation to review your submission and hope you 
understand the reasons for this decision. Enclosed is your original submission. Your material 
has not been reviewed, and we are retaining no copies.

Again, Mr. Mackin, thank you for thinking of McDonald's.

Sincerely,

Salena Scardina 
Supervisor
Home Office Customer Satisfaction Department



Friendly  Ice C ream  Corporation 
1855 B oston Road 
W ilbraham , M assachusetts 01095

Oct 15, 2001

D ear F riend ly’s

It is  m y understanding that you sued a fam ily restaurant in Tannerville, PA because they 
said that they w ere a friendly restaurant. M eaning that you think because you have taken 
a w ord you can now keep other people from  using it. W ell, let m e tell you that while 
in tellectual property m ight be som ething you are concerned with, it certainly m akes a 
m isnom er o f your name. To spell it out, you aren’t “FR IE N D L Y ” at all.

Furtherm ore, w hile ironically, the PA slogan is “ Y ou’ve got a friend in Pennsylvania, I 
have to tell you, you do n ’t have a friend in A llston, M ass!

Rich M ackin 
PO B ox 890 
A llston M A  02134

D ec 26, 2001

H ershey C hocolate Com pany 
100 Crystal A Drive 
H ershey, PA  17033

D ear H ershey C hocolate,

I ju s t learned that your com pany w as founded on Feb 11 ,1894 . W ow, that really is a long 
time! I also learned that the original boss o f the com pany got mad if  H ershey chocolate 
bars was referred to as ‘can d y ’, and that he encouraged people to eat chocolate for health 
benefits. W ow , you can learn a lot o f  stuff!

A nyw ay, I was w riting because I also learned that Feb 11 is also the Feast o f A pollo, 
T oothache Day, and S t A pollon ia’s D ay- celebrating the patron o f dentists and against 
toothaches. N ow  I do n ’t know  if  A pollo  is related to St A pollonia, or if St Apollonia is 
related to the regular A pollonia, who starred in Purple Rain with Prince. But let m e say 
that it seem s odd that the day o f the patron o f dentists and against toothaches w hile being 
logical to be the sam e as toothache day, is kinda ironic to be on your anniversary.

D o you think som eone is trying to m ess w ith you?

Rich M ackin 
Pobox 890 
A llston M A  02134



Sept 17, 2001

Dear Willy Wonka Candies.

I was reading the web page diary of Atom as in Atom and his Package, a 
band I bet you don’t have any albums of, and I saw this...

“There was something weird about today. Sean and I stopped at a gas station 
between Tampa and Tallahassee, and noticed a suspicious looking display 
for a new kind of Nerds candy. What do you think??? Check out the picture.
I suppose it’s supposed to say 'Rope', but it looks to me like 'Rape' candy. I 
hope that someone will be fired from the Willy Wonka factory quite soon for 
that fit of incompetance. It's probably those goddamned Oompa Loompas.”

You do understand that when you write ‘O’ in cursive, you connect with the 
next letter with a line from the top of the ‘O’. This is what makes it an ‘O’. 
With the line going down, it is an ‘A.’ So your product is Nerds Rape 
Candy.

That’s horrible.

Rich Mackin 
POBox 890 
Allston MA 02134

P.S, The original illustration for Dahl’s book “Charlie and The Chocolate 
Factory”depicted Oompa Loompas as Pygmies in a very un PC light.



January 3, 2002

Mr. Rich Mackin 
PO Box 890
Allston, MA 02134-0006

Dear Mr. Mackin,

Thank you for taking the time to contact us about WONKA Nerds Rope. Your feedback plays an 
integral role in our ongoing efforts to further improve our products and services.

We would like to assure you that we have reported your comments to our Marketing department. We 
are committed to providing you with products that live up to your high standards for taste, quality, 
nutrition and enjoyment - in short, "the very best."

We appreciate your interest in our products. Should you have additional questions or comments, 
please do not hesitate to contact us at 1-800-358-1971, Monday - Friday, 8:00 a.m. to 8:00 p.m., 
Eastern Time.

Sincerely,

Lauren Vargas
Consumer Response Representative



If you like my zine, 
you’ll love my book!

Now in it’s 
second printing!

($10ppd from) 
Gorsky Press 
Pobox 320504 

Cocoa Beach, FL 
32932 

www.razorcake.com

200 pages of letters 
reprinted from BOL 
1-14, with essays and 

rants published in 
various magazines.

“ Mackin is a witty 
genius”- Factsheet 5

"...Mackin is no Nobel 
Prize winner"
-Boston Globe

“Don’t buy this book 
unless you axe prepared 
to laugh your ass off’ 
-Broken Pencil

from
Rich Mackin 
POBox 890 
Allston MA 02134 
www.richmackin.org


